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NORTH SOUTH UNIVERSITY

SCHOOL OF BUSINESS, BBA Program
                                                             Course Title: Introduction to Business
	Course Code: BUS 101
	Semester: Summer 2013
	Section: 26


	Instructor: Tawfiq Mostafa (TqM)
	Class Time: ST 04.20 pm – 05.50 pm (Sec -26)
                     

	Office: NAC 872
	Office hours: ST 02.30 pm – 3.30 pm

                        MW 02.30 pm – 4.00 pm
                        

	Class Room: NAC 216 (Sec – 26) 
	e-mail: tawfiqm2012@gmail.com

	Office Phone: NA
	Website: http://mostafatawfiq.weebly.com

	
	


           ================================================================================
COURSE OBJECTIVES:

The course is designed to orient students with the study of business and to provide the foundation needed for subsequent courses of the BBA program. The focus of the course is on developing students’ skills for:

•independent and collaborative learning

•researching and communicating business ideas

•applying theories and models to analyse and evaluate real-world business situations and contexts

COURSE DESCRIPTION:
BUS-101 is an introductory course and provides an overview of business and the role that business plays in economic, social, and political environments. In addition, it will provide exposure to the functional areas of business such as management, operations, marketing, and finance. There will be opportunities throughout the course to discuss current events in business as they apply to the topics being covered.

TEACHING APPROACH:
Integrated mix of lectures, student presentation, group project and individual assignments. 
TEXT BOOKS: 
Contemporary Business 

13th edition

Lous E. Boone and David L. Kurtz

CLASS SCHEDULE:

	Lecture
	Topic
	Details

	1

	Introduction 

	

	2

	Chapter 1: The Changing Face of Business

	Business, Not-for-profit business, Factors of Production, Private Enterprise System, Entrepreneurship, 21st century Managers


	3

	Chapter 2: Business Ethics and Social Responsibility

	Business Ethics, On-the-job ethical dilemmas, Ethical Awareness, Social responsibility

	4

	Chapter 3: Economic Challenges Facing Contemporary Business
	Microeconomics – Demand & Supply

	5

	QUIZ 1 – Chapters 1 & 2
&
Chapter 3: Economic Challenges Facing Contemporary Business
	Macroeconomics – Capitalism, Evaluating Economic performance, Business cycles, GDP, Price level changes, Employment levels, Monetary and Fiscal Policy.

	6

	Chapter 4: Competing in World Markets
	Why nations trade, Balance of trade and balance of payments, Barriers to international trade, Types of trade restrictions, Going global

	7

	Chapter 5: Options for Organizing Small and Large Businesses
	Small business, Contributions of small business to economy, Different forms of business with their advantages and disadvantages

	8

	Chapter 5: Options for Organizing Small and Large Businesses
&

Chapter 6: Starting Your Own Business: The Entrepreneurship Alternative
	Mergers and acquisitions, Joint ventures
&

Entrepreneurship, Categories of Entrepreneurs, Why people become entrepreneurs

	9

	MID-TERM 1 - DURING CLASS HOURS IN THE CLASSROOM.
	CHAPTERS – 1, 2, 3 & 4

	10

	Chapter 6: Starting Your Own Business: The Entrepreneurship Alternative
	Characteristics of entrepreneurs, Finding financing, Intrapreneurship

	11

	Chapter 8: Management, Leadership, and the Internal Organization
	What is Management, Management hierarchy, Managerial skills, Managerial functions, Types of planning

	12

	Chapter 8: Management, Leadership, and the Internal Organization
&

DISCUSSION OF ASSIGNMENT 1
	The Strategic Planning Process, SWOT Analysis, Managers as decision makers, Managers as leaders

	13

	Chapter 9: Human Resource Management, Motivation, and Labor–Management Relations

	Importance of HRM, Responsibilities of HRM

	14

	QUIZ 2 – Chapters 5 & 6
&
Chapter 9: Human Resource Management, Motivation, and Labor–Management Relations
	Motivating employees, Maslow’s hierarchy of needs theory, Herzberg’s 2 factor theory, Theory X & Y 

	15

	ASSIGNMENT 1 SUBMISSION
&
Chapter 12: Customer-Driven Marketing
	What is Marketing, Marketing and utility, Marketing Mix – 4Ps & 7Ps

	16

	Chapter 12: Customer-Driven Marketing
	Marketing mix for international markets, Market segmentation, Segmenting consumer markets, Segmenting business markets

	17


	MID-TERM 2 - DURING CLASS HOURS IN THE CLASSROOM.

	CHAPTERS – 5, 6, 8 & 9



	18

	DISCUSSION OF GROUP PROJECT
&

Chapter 13: Product and Distribution Strategies

	Classifying consumer and business goods, Classifying services, Product lines and product mix, Product life cycle

	19

	Chapter 13: Product and Distribution Strategies
&

Chapter 14: Promotion and Pricing Strategies
	Distribution strategies, Distribution channels

&

Integrated marketing communications, Promotional mix



	20

	Chapter 14: Promotion and Pricing Strategies
	Pricing objectives in the marketing mix, Pricing strategies

	21

	Chapter 16: Understanding Accounting and Financial Statements
	What is Accounting, Business activities involving Accounting, The foundations of Accounting systems

	22


	QUIZ 3 – Chapters 12 & 13
&

Chapter 16: Understanding Accounting and Financial Statements
	The Accounting cycle, The Accounting equation, Financial Statements

	23


	GROUP PRESENTATION
	

	24


	GROUP PRESENTATION
	

	
	Final Exam:  TO BE ANNOUNCED BY REGISTRAR’S OFFICE
	CHAPTERS – 12, 13, 14, & 16


 COURSE GRADING COMPONENTS: Grades are earned, not given. Grades will be based on the following components:
ATTENDANCE      

Students are expected to attend all classes and submit assignments on due time. Students' participation will be strongly encouraged. Registering for this class implies that you know the time this class meets and you accept the responsibility for attending all classes as well as being on time. 

Quiz

There will be at least three quizzes of which the best two will be counted for the grading purpose. No makeup quiz will be entertained whatever the reason. The tentative dates and syllabus mentioned in the class schedule.

Assignment & gROUP PROJECT
(i) ARTICLE CRITIQUE: Students will be required to critically analyse a newspaper article. Read and submit one newspaper article that relates to a current (topic discussed in class) business related topic. Some major sources for business related articles – Financial Express, The New York Times or The Wall Street Journal. Pick articles that you are interested in and also those you understand.

You must submit the article (mentioning its appearance date) or a photocopy when you submit your work. If you use an on-line service, be sure to put the web address correctly.  

In one paragraph, summarize (describe) what the article is about. Next discuss how it relates to business, whether you agree with the writer’s viewpoint, and how it relates to course material discussed in class or the text in one or two paragraphs. You must be very specific. The goal of this assignment is to acquaint you with current business practices and is not to be an elaborate paper. Limit your analysis to two or three paragraphs.

(ii) GROUP PROJECT AND PRESENTATION: A paper is to be submitted reflecting your understanding of a real world application of a specific business issue. The topic and format of the report will be announced later in the class. Groups of 4-5 members will be formed and you will have to present your findings in a presentation along with a written report. Presentation is mandatory for every member of the group. 
Examinations
There will be three examinations – 2 mid-terms and 1 final. Each exam is  important and you must be serious about them. Makeup exam is especially discouraged. The exam dates are clearly specified in this outline and announced on day 1 of the semester, thus, in case of possible clash of timing with any other exam please do not come to me.

MARKS DISTRIBUTION:

	Component/Coverage
	Weights
	Date Due( for the assignment and project)

	Class participation & Attendance
	5%
	

	Quizzes
	10%
	

	Assignment & Group Project
	15%
	

	Mid-term 1
	20%
	

	Mid-term 2
	25%
	

	Final Examination
	25%
	

	TOTAL
	100%
	


GRADING POLICY: 

Students will be graded as per the NSU grading scale:

	A
	A-
	B+
	B
	B-
	C+
	C
	C-
	D+
	D
	F

	93
	90
	87
	83
	80
	77
	73
	70
	67
	60
	<60


COURSE POLICY:
ACADEMIC HONESTY

During a test, as well as on any written assignment, paper, or project, anyone caught exchanging information or copying someone else's work will be given a grade of "0" on that work and face further disciplinary action.

CLASSROOM ETIQUETTE

An integral part of an education is developing a sense of integrity and responsibility not only toward ourselves but also towards others. In the classroom, as on the job or in your home, exhibiting appropriate behaviour reflects on your maturity. Arriving late to class, being unprepared, inappropriate talking while class is in session, etc. negatively reflect on you and your fellow students. Please be considerate.

**Instructor reserves the right to change the course material as deemed necessary depending on class progress.
GOOD LUCK!









1

